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88% of Fortune 500 companies from 1955 have either
gone bankrupt, merged with (or were acquired by)
another firm, or have fallen out of the Fortune 500.
Tech is today’s biggest change agent. And standing still
is the equivalent of moving backwards. However, there
is no nexus for tech in T&T. There is a lot of good work
happening, but it occurs in pockets with little
collaboration. We need a truly connected ecosystem to
drive real change. If the tech industry is to explode, T&T
needs to bring all tech groups together.
AMCHAM T&T is committed to making doing business
easier and better in T&T. We’re concerned that
entrenched business habits are making our companies
more uncompetitive globally and we want to change
that. We plan to build a national tech ecosystem and
marketplace that will allow local businesses to export
tech services to international markets, develop a
critical mass of local talent and put the established
businesses in touch with the young disruptors so that
they can work together on solutions.

speaking on lessons learned starting a new
technology company.
But none of this will have a huge impact if there is no
tech nexus. And so, we’ll be holding Tech Hub Islands
Summit –  annually. Our first Conference is
scheduled for 13 – 14 June 2019. T.H.I.S. will bring
together established businesses in T&T, newer tech
entrepreneurs and the government.
AMCHAM T&T has been laying the groundwork to
create a wave of interest in tech and its powers of
transformation. The established businesses regularly
attend AMCHAM T&T events. We have 300 member
companies and almost 90% of members were active
in 2018, many at the executive level. We’ve also built
relationships with the tech entrepreneurs in the
region; we attended Tech Beach and they have since
applied to join AMCHAM T&T. Meanwhile, several
other newer tech companies are also joining our
ranks. Three government groups sit on the AMCHAM
T&T Digital Transformation Committee and they have
been active in contributing to the agenda.

To do this, we’ve established an executive level Digital
Transformation Committee that includes leaders from
inter alia, Massy, IBM, Microsoft, PwC, EY, Citi, First
Citizens, DeNovo, Atlantic, Fujitsu, the IDB and
government involvement through the likes of the
TTIFC, CARIRI and iGovTT.
We’re also holding a series of TECH talks to create buzz
around tech. Our first TECH talk took place on 18 March
2019 at the Bungalow and featured the U.S.’s Suzy and
Ted Teele – Head of Marketing and Communications at
Advanced Robotics and Manufacturing (ARM) and CEO
of Touchtown respectively – both tech entrepreneurs
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Is your Business Continuity Plan Ready?

No matter what disaster strikes, nature or man-made, tomorrow always
comes - and with it, the need for quick recovery.
At Cable and Wireless, our award-winning suite of Business
Continuity IT Solutions ensures that your business has a solid plan to be up
and running after a disaster as soon as possible. We have helped businesses
across the region address their disaster recovery requirements and business
continuity - no matter how critical their business applications.

Speak to one of our experts at
1-868-223-4CBS (4227) or email us at
enterprisesales@cwc.com
www.cwcbusiness.com

PROVIDING THE
TRINIDAD
COMMUNITY
THE VERY BEST
Access Trinidad provides World-class records and information management
services by coupling innovation solutions with unsurpassed customer service.

OUR MISSION IS CLEAR
TO LEAD THE RECORDS AND INFORMATION MANAGEMENT
INDUSTRY BY PROVIDING OUR CLIENTS THE VERY BEST SERVICES
Document Storage & Information Management

Project Management

Specialized Vault Custody

Secure Destruction

Digitization

Information Strategies Management

Hybrid Document Management

Electronic Data Storage & Rotation Services

VISIT ACCESS.TT TO LEARN MORE
“Formerly Champmans Records Management Ltd”

OFFSITE STORAGE | SECURE SHREDDING & DESTRUCTION
SCANNING & DIGITAL TRANSFORMATION | DOCUMENT MANAGEMENT SOFTWARE
Warehouse #10 Fernades Industrial Centre

Tel. (868) 626-3384 / 229-0457

Eastern Main Road, Laventille,

Fax. (868) 626-2088

Trinidad & Tabago, West Indies.

Access.tt
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WELCOME

I

t brings me great pleasure to
welcome you to the first issue of
LINKAGE magazine for 2019. We
began the year with our annual
Economic Outlook event, where
many agreed that despite the general
uncertainty and weakness of the global
economy, there is great potential for
growth and prosperity.

RISK & OPPORTUNITY
The theme of this issue is Risk and
Opportunity, two elements that are at the
forefront of every person’s mind as they
make decisions in their businesses daily. At
AMCHAM T&T, we often hear from members
who relay their challenges as they navigate the
sometimes unpredictable global economy.
However, it is not all bad, as we also hear
from those who have been able to take
the opportunities present in the market and
create a path of progress and good fortune
for themselves.
For this reason, we believe it is necessary
to always present both perspectives. While it
is imperative that we acknowledge and plan
for the risks that exist in our environment, we
must consciously promote the narrative that
risk is not a pejorative term that automatically
precedes chaos. Instead, one can argue that
when we take calculated risks, we can position
ourselves to win in a competitive environment.
Former British Prime Minister and risk
taker Winston Churchill is quoted as saying
“a pessimist sees the difficulty in every
opportunity; an optimist sees the opportunity
in every difficulty”. At AMCHAM T&T, we not
only take advantage of the opportunities
present in our current circumstance, but of
those that will propel us light years ahead of
other business chambers in the Americas.

Former British Prime Minister and risk taker Winston Churchill
is quoted as saying “a pessimist sees the difficulty in every
opportunity; an optimist sees the opportunity in every
difficulty”.
WHAT'S IN THIS ISSUE
In this issue we hear from two CEOs – Claire
Fitzpatrick and Kama Maharaj – who examine
the risks and opportunities that they have
encountered in their respective industries,
energy and manufacturing.
We also look at under-explored opportunities
present in sectors such as tourism, health
and culture. We hope that these articles will
provide an additional perspective on areas
that are ripe for investment.
It would be remiss of me to speak on
opportunities without discussing the Women’s
Leadership Conference and our Women in
Leadership Mentorship Programme. Both
continue to grow in depth and number as we
work towards gender parity in business.
We also see the launch on our first annual
Tech Hub Islands Summit (t.h.i.s) which will
take place on 13th and 14th June at the
Hyatt Regency. AMCHAM T&T is committed
to increasing the ease of doing business in
Trinidad and Tobago. A big part of making
this a reality is the use of technology to ensure
that we remain competitive in all aspects
of business. We invite you to partner with
us as we seek to bring together all sectors—
private, public, civil society—so that we can
take advantage of the opportunities that the
fourth industrial revolution will bring to this
nation.
As always, let me end by reminding you
that we are here to help, so please, call on
us at anytime. Happy reading!

Nirad Tewarie

CEO, AMCHAM T&T
6
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VIEWPOINT

Risks must now be factored into every plan and every decision and play
an integral part in our strategic planning during this time of tumultuous
change.
However, we cannot allow these risks to temper our dreams or
willingness to innovate. Charles Schwab has labelled the current period,
the Fourth Industrial Revolution, a phase of “innovative destruction” or
“destructive innovation”. In spite of this, when you focus only on the
destructive part, it can make you pessimistic. Rather, we need to focus on
the innovative aspect of this period, and its ability to create opportunities.
Over the past two decades, we have seen established brands pay the
price of slow technological transformation. Having failed to adapt to
changing consumer tastes and habits, these companies are either facing
bankruptcy or significant re-structuring. Sears, Kodak, Blockbuster, Toys R Us
and Radio Shack have either gone out of business or have scaled back their
operations by closing stores.
It is interesting to note that Payless Shoe Source filed for bankruptcy
protection in February 2019 and closed 2500 stores in North America;
however, the company’s liquidation does not affect its franchise stores,
or stores in Latin America and the Caribbean. Instead, the company is
expanding operations and seeking to position itself for growth in these
markets. If Payless can find opportunity in our markets, what is stopping us
from doing the same?
In this new business ecosystem, characterised by global trade and
innovative digital technology, competitors are turning into collaborators,
and the new rule of business is to forget the rules and push past perceived
limitations until a new solution is reached.

Patricia Ghany

President, AMCHAM T&T

F

or business owners, the term “risks” often takes on
many meanings. As leaders, we are responsible for
charting a course and leading our companies on a
path of prosperity, even in uncertain times. We are
responsible for providing a safe and secure
environment for our employees. We are also responsible for
identifying and using opportunities while simultaneously
reducing risks. The new economy requires a new kind of
leader. Leaders must be open-minded and focused on
widening their perspectives to see the world of possibilities.
Just a decade ago, risks were a set calculation that executives
used when considering business continuity planning. You had the
luxury of asking “what if this or that happens sometime in the
future?” There was also a feeling that you could predict risks to
a certain extent. However, with the rise in frequency and severity
of natural disasters, fluctuations in global commodity markets,
cyber-security breaches and geo-political issues, our “what ifs” have
turned into “when”. Therefore, businesses must always be prepared.

8
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The question remains: how are businesses in Trinidad and Tobago
positioning themselves to mitigate risks while taking advantage of the
opportunities? Are we struggling to reach a milestone only to realise that
everyone else is already ten steps ahead?
In 2018, reports coming out of the World Economic Forum stated
that “5G is the technological answer, making possible billions of new
connections, and making those connections secure and instantaneous.
5G will impact every industry – autos, healthcare, manufacturing and
distribution, emergency services, just to name a few. And 5G is purposely
designed so that these industries can take advantage of cellular connectivity
in ways that wouldn’t have been possible before, and to scale upwards as
use of 5G expands.”
Where does this leave Trinidad and Tobago as we attempt to be the hub
of business and technological innovation in the Caribbean?
At AMCHAM T&T, we recognise the need to always be one step ahead.
We formed the Digital Transformation committee to bridge the gap
between private and public sector entities and pave the way for the
successful digital transformation of our industries. We continue to lead
by example as an organisation that takes advantage of the opportunity
of having a seat at the table in the largest organisation in the Western
Hemisphere – AACCLA. Additionally, we continue to advocate for changes
that will make our economic and business environment one that promotes
free and fair trade in the Americas.

CEO's Perspective

PEOPLE, TECHNOLOGY AND THE FUTURE

W

e are living at a time when
technological advancements
in numerous industries are
proving to be both disruptive
and
transformative.
As
economies of developing countries grow,
and as the world becomes more
populated yet more connected, new
global challenges will emerge.
BP sees an urgent need to act on what we
have termed the dual challenge, that is, how
do we as an industry meet growing demands
for energy while at the same time minimising
the impacts of climate change?
As the world evolves, some trends are
becoming clear. According to the BP Energy
Outlook 2019, global energy demand will
increase by about a third by 2040. At the same
time, by 2040, the Energy Outlook forecasts
that renewable energy and natural gas will
account for 85% of the growth in energy
supply.
Both factors mentioned above will exert
a critical impact on the energy sector: there
will be growing demand for natural gas into
the future as it is seen as a cleaner fuel than
coal and oil, but there is no denying that
alternative sources of energy will become an
important part of the energy mix. Meeting the
dual challenge means more than a switch and
a race to renewables. Decreasing emissions
through a transition to lower carbon sources
of energy is also a key aspect of this challenge.
There’s a risk in standing still: in believing
that the status quo will remain. Organisations
and countries must at least keep pace or stay
ahead of change to survive. Our customers,
investors, regulators and employees are
demanding that we find innovative ways to
meet their demand for energy but in a way
that is kinder to our planet.

HOW DO WE MEET THIS
CHALLENGE?
Globally, BP has committed to reducing
our emissions, improving our products and
creating low carbon businesses. Consequently,
BPTT is looking at measures we can take now

10
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Claire Fitzpatrick
Regional President BPTT

Photos courtesy BPTT

BPTT is competing with companies in other sectors to
attract and retain talent. We have found that younger
professionals are more attracted to organisations that
have modern and progressive work environments,
with digitally enabled ways of working to facilitate
collaboration and learning.

to reduce emissions in our existing operations, improve energy efficiency
and design future facilities that have a smaller carbon footprint.
We’re also meeting the challenge by leveraging the rapidly advancing
technology, bringing together people and data in powerful ways to
improve safety, decision making, efficiency and performance.
To improve safety, we are using technology to keep people out
of harm’s way. The more we limit people’s exposure to hazardous
conditions, the more we reduce safety risk. For example, we have
deployed technology called “Return to Scene” to remotely inspect
unmanned offshore facilities. This technology reduces visits to these
facilities and minimises aviation risk and emissions as less helicopter
flights are required.

W

e’re using the power of data analytics and artificial
intelligence to improve the management of our operations.
Better data analytics allows us to optimise system pressures
and maintain our production profiles.

Improved seismic technology is enhancing our
understanding of the subsurface. The investment in Ocean Bottom
Cable (OBC) and Ocean Bottom Node (OBN) seismic surveys is unlocking
new reserves and driving our exploration programme and has enabled
us to fast-track Angelin, BPTT’s 15 platform, which was recently brought
online. We are also using technology to improve access to resources.
New applications in drilling, for example, help to make smaller pools
more economical to develop.

AS WE DESIGN OUR FUTURE FACILITIES,
WE ARE ALSO USING TECHNOLOGY TO
DESIGN LEANER, GREENER, MORE EFFICIENT
PLATFORMS.
Technology will only be effective if the people using it can fully
maximise its potential. The modern workforce demands greater

collaboration and greater use of digital tools, and BPTT is enabling
this transformation by introducing tools to support the new ways of
working. We are also creating an environment which fosters learning.
We are shifting from offering traditional training courses to providing an
environment in which people can learn by interacting with technology
and having the confidence to approach challenges in different ways
through new ways of collaborating.
A few weeks ago, a member of our workforce asked what BPTT as
an organisation was doing to attract the “modern worker”. Energy
companies like BPTT are competing with companies in other sectors
to attract and retain talent. We have found that younger professionals
are more attracted to organisations that have modern and progressive
work environments, with digitally enabled ways of working to facilitate
collaboration and learning.
As we adopt and deploy new technologies and transform our
organisation to meet the expectations of the modern worker, we are
also actively managing the threat of cyber-attacks. The more high-profile
attacks have been highlighted in the media, but there are many more
that organisations face on a daily basis. One of the challenges that we
face is fostering an environment that embraces technology yet protects
our information and our systems. We’re also spending a lot of time
training our workforce in how to spot and mitigate this new risk.

T

he environment is challenging but it is definitely exciting. As
regional president of BPTT, I am excited by the prospects, despite
seeing the threats that exist to our business and to the way we
do business. At the same time, every day I get the opportunity
to interact with bright, committed and focused people who are
finding solutions to the challenges that we face.
There is no crystal ball, but one thing that is certain for our company,
our industry and our country is that we must improve collaboration and
innovation and invest in our people to meet the challenges of today and
tomorrow.
AMCHAM T&T LINKAGE Edition 1 / 2019
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DO WHAT NO OTHER COMPANY HAS DONE
... like being one of the first companies
to create makeup for darker skin tones

W

e started Sacha Cosmetics 40
years ago. At the time, local
manufacturers focused on
making budget brands and
differentiated themselves by
having lower prices. We, however,
observed that no cosmetics company,
locally or internationally, made makeup
products that worked well on women
with darker skin tones.
Recognising this, we decided to do what
no other company had ever done, which was
to focus on building a premium brand to
compete with the imported premium brands.
Our vision was to use Trinidad & Tobago, with
its incredible ethnic diversity, as an incubator
market to develop and perfect a line of makeup
that would work equally well on light, medium
and dark skin tones. We felt confident that if
we could successfully compete with the global
brands sold locally, at the same price points,
we could do so in any other market.
Today, SACHA is a fully developed line that
is embraced by women of diverse ancestry
and skin colour. It is sold to distributors and
retailers locally, regionally and extra-regionally,
which was the traditional model used by all
manufacturers. However, the rapid changes
in technology and the growth of e-commerce
spurred us to take decisive steps to seize the
available opportunities as well as mitigate the
many risks that present themselves in global
trade.

A WORLD OF OPPORTUNITIES
We recognised that the ability of people to
buy directly on Amazon and Alibaba would be
a game changer and would spell the demise
of traditional distribution and retail models.
Over the past few years, we have witnessed
the closure of several major retailers, such as
Sears, Payless Shoes, Blockbuster, and Radio
Shack while several others have downsized
considerably.
In an environment marked by uncertainty,
we believed that it was necessary to focus on
our core business, ensure that every product
we made exhibited superior performance on
12

diverse skin tones, and market the brand
worldwide by diversifying our marketing
channels.
To move away from marketing exclusively
through distributors, we developed a SACHA
store and a kiosk model, which we felt would
ensure brand longevity. This is a fully developed,
extensively-tested, scalable model, which
we can replicate to expand our marketing
footprint in any country. This also allows us
to franchise the concept by offering potential
franchisees a significantly higher margin than
they would have carrying any other brand.
We had long accepted that CARICOM is a
small market and we would have to focus on
larger markets like Latin America, which is close
by and has a strong beauty culture. Trinidad
and Tobago also has duty-free or partial-scope
agreements with many of these Latin American
countries.
For our initial launch in the region, we opened
five high-end stores in the best shopping malls
in Panama and will soon be opening a SACHA
store in the Tocumen International Airport in
Panama. Panama is a shopping hub and the
gateway to Latin America and launching there
has given the brand tremendous exposure.
The opening of our stores in Panama led
to a tremendous business opportunity for
the company: the executives of the La Riviera
retail chain indicated their interest in having
our brand in all their outlets in Colombia,
Panama, Bolivia and Costa Rica. La Riviera is
the largest and most prestigious retail chain in
Latin America. To date, we have launched the
brand in their 48 retail outlets in Colombia.
This is a country of 50 million people of diverse
ancestry and is one with which we have dutyfree concessions. Since the importers of other
brands pay 15% duty, while we pay none, this
gives us a powerful pricing and marketing
advantage over them.
To increase access and online sales, we
invested in e-commerce by opening our web
store www.sachacosmetics.com. However,
selling makeup online also has its challenges,
since women shop using different devices and
screen settings. This makes shade selection
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problematic, and when women buy the
wrong shades and return them, the company
may become swamped with returns and
chargebacks.
To circumvent this, we decided to focus on
promoting a single product that comes in one
shade, which we can sell with a high margin.
Fortunately, we had developed such a product,
Buttercup Powder, which is flash-friendly and
prevents women from looking ashy in bright
lighting, selfies and photos.
Since this problem affects darker women
the most, we sent samples to all the AfricanAmerican bloggers. They immediately saw that
it worked as advertised, branded it a Holy Grail
product and started endorsing it. As orders
increased, we entered into an agreement with
Amazon to stock, pick, pack and deliver our
orders, allowing us to focus on marketing and
product development.
Today, Buttercup is the highest-rated and
the best-selling face powder on Amazon. With
online sales at now almost 10% of all retail sales
in America, and Amazon accounting for 40% of
this volume, having a best-selling product in a
major category is a huge accomplishment. The
enormous popularity of Buttercup is helping
to make SACHA a household name worldwide
and contributes to making us a net earner of
foreign exchange.

RISKS
With every opportunity, there is risk. As the
Buttercup Powder grew in popularity, we were
faced with the proliferation of fake versions
being sold on eBay by a Chinese wholesaler.
These companies are making fake Buttercup
Powder and selling them for $2.00 while we
retail Buttercup on Amazon for $24.95. This
is a major headache for us since it not only
adversely affects our sales, but also tarnishes
our brand. To address this, we have undertaken
the cost of registering our brand in China
and taking legal action there against these
companies.

Photos courtesy Sacha Cosmetics

CEO's Perspective

Kama Maharaj – CEO SACHA COSMETICS
AMCHAM T&T LINKAGE Edition 1 / 2019
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Opportunity

CONFLICT OR CO-EXISTENCE?
Traditional Accommodation vs
Accommodation Sharing (AirBNB)
By Brian Frontin

G

lobally, accommodation remains one of the most
important considerations and basic needs of tourists.
In the pursuit of memorable experiences and
activities away from their home base, a main goal of
any tourist visiting a destination is to locate a
temporary residence in an environment that is comfortable,
safe, and in keeping with his/her unique expectations and
desires.

Tobago contributed over TT$278 million in room tax payments to the
national economy over the past five years, averaging TT$55.5 million
per annum. The other value components noted above increase the
overall economic contributions. It is noteworthy to highlight that the
Government’s total recurrent expenditure allocation to the Ministry of
Tourism (including for destination marketing and promotion) for the fiscal
year 2018/2019 was TT$55 million.

IMPACT OF ACCOMMODATION SHARING

Over the past few decades, the main forms of accommodation available
to tourists included hotels, motels, guesthouses, inns, bed & breakfast,
and self-catering facilities. However, with the emergence of the digital
revolution and new sharing economy platforms, residential homeowners
have added new room inventory to the range of accommodation options
through applications such as Airbnb and HomeAway. These developments
have widened the traveller demographic base and stimulated increased
activity, particularly by members of the millennial generation, who have
increased desires to connect with people and communities in a less
formal environment when they travel.

Without doubt, the advent of the accommodation sharing economy
platforms in Trinidad & Tobago has disrupted the economic fundamentals
of some of the traditional providers, particularly in the case of smaller,
independent property owners. This has led to a range of responses
including re-purposing of existing properties, pursuing new target
customer demographics, and even joining and listing hotel or guesthouse
room inventory on these new sharing platforms. Additionally, there has
been increasing interest and participation of local real- estate (investment)
inventory (previously not earmarked for tourist accommodation) and
experimentation with the platforms in order to generate income streams
in the challenging environment.

However, taking a broader perspective, in 2016, STR (one of the world’s
largest tourism data analytics companies) estimated that there were
over 182,000 hotels globally, providing over 16,000,000 available room
options to travellers. STR also estimated in 2016 that Airbnb, the largest
accommodation sharing economy platform, provided an estimated
1,000,000 room listings (comparable to hotel room options). Essentially,
there is no evidence to suggest that the sharing economy phenomenon
has or will replace traditional forms of tourist accommodation, but rather,
add to an already significant global room inventory.

The increasing tourism conversation amongst our citizens is particularly
encouraging and welcomed, along with their participation in offering
accommodation options to our visitors. However, there must also be the
recognition that Trinidad & Tobago’s tourism industry urgently requires an
updated and relevant governance framework, in the form of a National
Tourism Master Plan (current document dated 1995) and a National
Tourism Policy (current document dated 2010). Tourism industry planning
must be iterative and not static given the dynamic nature of the sector.

MEASURING ECONOMIC VALUE
The economic value and impact of hotel and guesthouse properties
operating in various destinations can be measured across a range of
indicators, including but not limited to:
a.

Taxation contributions (to Government)

b.

Foreign exchange conversions (adding hard currency to the local
banking sector)

c.

Employment (from management to front-line)

d.

Services (taxi operators, tour operators, event promoters, etc.)

e.

Local input/consumption
maintenance, etc.)

(agricultural

products,

fixtures,

Given their size and multi-faceted internal operations, hotels and
guesthouses stimulate economic activity within their geographic spaces
and beyond.
Closer to home, and in terms of room taxation only, draft estimates
of revenue of the Ministry of Finance confirm that hotels in Trinidad &
14
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These dated national documents do not provide an overarching
framework through which cohesive and sustainable development of
the tourism sector can be achieved. Notwithstanding, the THRTA takes
the opportunity to highlight a few critical areas that should be urgently
considered for addressing by the Government, in respect to tourism
accommodation, regardless of the form or type:

REGISTRY & LICENSING
At present, there is no official registry or licensing regime for any
form of accommodation (including hotels) operating within Trinidad &
Tobago. This absence has resulted in the emergence of several properties
bearing the words ‘hotel’ or ‘guesthouse’ but not in the business of tourist
accommodation. This phenomenon has also led to increased crime risks.
The THRTA has been working closely with the Ministry of National Security
(Counter-Trafficking Unit) in the incidents of human trafficking that have
been observed in the accommodation sector. However, there needs to
be urgent implementation by the Government of a proper registry or
licensing regime for all operators (including Airbnb and other platforms)
to help support these and other programmes. Examples of these
regimes can be found in the wider Caribbean, and the THRTA, through

Accommodation sharing platforms in Trinidad
& Tobago have disrupted the economic
fundamentals of some of the traditional
providers.

its networks and relationships, can source
and share these models with the Ministry of
Tourism upon request.

STANDARDS & QUALITY
The Trinidad & Tobago Bureau of Standards
(TTBS), in conjunction with THRTA and other
tourism associations, has developed national
standards for the following forms of tourist
accommodation: (i) Hotels & Guesthouses;
and (ii) Bed & Breakfast and Self- Catering
facilities. These national standards have been
in place for over a decade and offer specific
guidelines to accommodation providers to
ensure their properties conform to health
and safety standards and an acceptable level
of quality. Whilst there is no mandatory legal
requirement to apply the national standard,
many traditional accommodation providers
have achieved certification from the TTBS
over the years, often with accompanying
investments and refurbishments to ensure
compliance.

in order to assure our visitors of a national
commitment to quality. The Ministry of
Tourism should urgently resuscitate the matter
of the Trinidad & Tobago Tourism Regulatory
& Licensing Authority, which has been left
dormant since February 2018.

TAXATION
The Miscellaneous Taxes Act, Part XI
(11) of Trinidad & Tobago refers to a Hotel
Accommodation Tax which is applied to all
properties with six (6) rooms or more, which
provide accommodation services. This unique
taxation charge of 10% is applied to the room
revenue earned by hotels/guesthouses, and
is in addition to other traditional taxation
charges, including: corporation taxes on
profits, business levy, Green Fund, BIR/NIS, etc.

Over the past two years, additional national
focus has been placed on reducing health and
safety risks (particularly in the area of food borne
diseases) within the local accommodation
sector, by the Ministry of Tourism and Ministry
of Health, supported by the Caribbean Public
Health Agency (CARPHA). The data confirms
that when health or safety incidents occur with
tourists, even if isolated to a single property or
establishment, it is the destination’s reputation
that often suffers the most.

As
identified
earlier,
the
hotel
accommodation providers contribute to the
national economy, an average of TT$55.5
million based on this taxation arrangement.
It is recognised, however, that there are
several national infrastructural and public
services, provided by the State, that are
essential to the operations of all forms of
tourist accommodation. In order to create
a sustainable tourism industry, the THRTA
recommends that the Government develop a
contribution framework that would allow all
forms of accommodation providers to remit
some level of tax payments (on a tiered basis)
based on generation of income from these
direct tourism services.

The THRTA holds the firm view that there
should be mandatory quality standards for all
forms of accommodation (including Airbnb
and other platforms), which can be tiered,

Over the past two years, Airbnb and other
sharing economy platforms have already
engaged and established memoranda of
understanding with governments of several

Caribbean territories to establish tax levy and
collection procedures. Tourists who book
the listed properties in these countries via
the platforms are charged taxes that Airbnb
collects at the point of purchase and thereafter
remits to the respective government. This is
also now commonplace and a requirement in
several US states in which Airbnb operates.

GOVERNANCE FRAMEWORKS
The foregoing discourse is provided to
share insights on the THRTA’s continued calls
for the urgent implementation of required
governance frameworks and regulation of the
tourism industry of Trinidad & Tobago, with full
consultation and collaboration between the
Government and stakeholders. The evidence
suggests that even sharing economy platforms
(such as Airbnb) have had to accept these
realities and they now provide guidance to
homeowners about compliance with
laws,
license
regimes,
regulations,
and
taxation
requirements. Ref: (https://www.
airbnb.com/help/article/961/what-regulationsapply-to-my-city).
The THRTA believes that industry standards
and regulations are not impediments; rather,
they create opportunities for innovation
and re-engineering of business models. The
essential levelling of the field allows for all
participants to actively provide quality offerings
to tourists and locals alike, whilst adhering
to health and safety standards and making
meaningful contributions to the national
economy.
By: Brian D. Frontin, Group Chief Executive Officer
Trinidad Hotels, Restaurants & Tourism Association
(THRTA) Trinidad & Tobago Hospitality and Tourism
Institute (TTHTI)
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UNTAPPED OPPORTUNITIES –
CULTURE AND CARNIVAL
One for the early international recording
artistes of Trinidad, Lionel Belasco

by Nyssa Pierre

Masman Peter Minshall, TC, CMT, DLitt (hc),
took his performance art all over the world

Rum and Coca-Cola was written by Lord Invader and
made famous by the Andrews Sisters

T

rinidad and Tobago
has long been a
major cultural and
entertainment
hub
for
the
region. Our Carnival
regularly features in
annual top ten lists around the
world, music acts like Machel Montano
and Calypso Rose continually make
waves, and breakout stars like Winston
Duke are shattering Hollywood box
offices. From Billy Ocean to Geoffrey
Holder, Nicki Minaj to Heather Headley,
T&T’s talent has always found its way into
the global entertainment industry.
Now, we must leverage this. The World
Economic Forum’s (WEF) System Initiative
on Shaping the Future of Information and
Entertainment “aims to enable an economically
viable, accountable and transparent flow of
content to inform, influence, entertain and/
or educate stakeholders while supporting
and empowering them” and “increase trust
and accountability between stakeholders
– ultimately improving social cohesion and
societal well-being”.
During this fourth industrial revolution,
information and communication technology is
16

allowing
for
rapid
transition and radical change
among global industries, especially in the way
industries are monetised and in their methods
of communicating with stakeholders and
consumers. We are now at the stage of figuring
out and defining the next steps for Trinidad and
Tobago’s cultural and entertainment sectors.
Despite the fact that the local sector brims
with talent, it faces barriers to achieving
these WEF goals. These barriers are not
insurmountable and, therefore, must be
identified and quickly addressed, lest we be
left a country full of underutilised potential
with underdeveloped entertainment and
cultural industries.
Execution is the tricky part. In order to enact
concepts that can revolutionise or revitalise the
cultural product, the public and private sectors
must not only be prepared to carry out risk
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assessments but be motivated enough to do
the often-difficult work needed to either reverse
years of habit or bring about new policy and
approach. One challenge to the development
of T&T’s cultural and entertainment sectors
is the extreme dependence on government
subventions, not just for assistance but for
staging various events in their entirety. Over
time, this has given rise to many barriers to
advancement, accountability and innovation.
But let’s start with the positives. The
country is full of existing opportunities on the
cusp of development but not quite yet tapped
into – including talent that has already been
recognised and cultural resources waiting to
be leveraged.

THE HISTORICAL ELEMENT OF
CARNIVAL
The centuries-long history that brought
about and defines the evolution of our Carnival
is unique, indisputable and patently unavailable
for export. Canboulay, Stickfighting, Blue
Devils, Traditional Mas and fierce Panorama
rivalries are so deeply rooted and intrinsic to
our identity that we would do well to look
inward and put these on the same stage other
genres now enjoy. Performance, history and

Photos courtesy Paria Publishing

Risk & Opportunity

T&T remains a major cultural and
entertainment leader in the region. There is
no absence of talent, drive and ability; rather,
what exists is ad hoc opportunity.

the spiritual element of T&T’s Carnival is the
fundamental element of our differentiation
and, to the tourist mind, makes us “unique
and exotic”.
Dare to picture a year-round, revenuegenerating industry predicated on making
our rich history accessible to both tourists and
locals. Imagine entertaining guests in October
and being able to show them the reenactment
of the Canboulay riots or, perhaps in August,
affording thousands of cruise ship passengers
the unique opportunity to create headpieces,
taking them back home to their ports of call.

UNIQUE CULTURAL FESTIVALS
The country’s notably diverse population
allows for celebration of many religious and
cultural festivals on a large scale, often similar
to the countries of origin. Divali and Phagwah
are among the most notable. The US State
Department estimates that there are roughly
3.2 million Hindus across the United States,
with 70 percent earning between $50,000 to
upwards of $100,000 annually (Pew Research
Center).

T

he majority (76 percent) are either
classified as “older millennial” (32-38
years), or of the Generation X groups
(39-52 years), with the ability to travel.
T&T can benefit from this kind of data,
using details of the Hindu population by state
and city and tendency to engage in religious
activities, to create and engage a cultural
tourism campaign across the US and Canada,
marketing specifically to cities with easy flight
routes to and from Piarco International Airport.
This country, then, is perfectly poised to offer
that sort of deeply immersive and authentic
experience to a wide cross section of the
faithful unable or unwilling to make the long
trip to India.

FAMOUS NATIONALS
Notable nationals are key players in the
global entertainment industries, particularly
film and music. Celebrities who identify as
T&T nationals, namely Winston Duke, Nicki

Minaj, Angela Hunte and Heather Headley have
a combined online audience (Instagram and
Twitter) of a staggering 100.76 million followers.
Similarly, our elite athletes and Olympians
have represented us at the highest levels and
have a built-in global following, particularly
in the digital space. All active users on social
media, cricketers Dwayne Bravo, Sunil Narine,
and Keiron Pollard, and sprinters Richard
Thompson and Michelle-Lee Ahye have
a combined total of over 3 million active
followers on Instagram alone.
In June 2011, the Barbados Tourism
Authority signed a three-year promotional deal
with then relatively new singer, Rihanna as
a cultural ambassador, a decision that has
reaped massive benefits. At the time, her
digital footprint featured 63 million followers
on Facebook, 26 million on Twitter and nearly
3 million fans on Instagram. Now a megastar
(and diplomatic ambassador), Rihanna’s
return trips to Barbados, in particular for
Cropover and Kadooment, are veritable global
entertainment events, with photos and videos
of her experiences of her native culture and
entertainment going viral well beyond her
vastly increased online following.
Imagine a well-executed, strategic cultural
promotion campaign, particularly around
major events like the Olympics and Carnival
that incorporate these famous nationals whom
the world loves to watch!

B

ack to T&T’s Carnival, our biggest
cultural product. Take, for example, the
annual disbursement of hundreds of
millions of dollars to various agencies
charged with the festival’s affairs - The
National Carnival Commission (NCC) and its
interest groups, PanTrinBago, Trinbago Unified
Calypsonians’ Organisation (TUCO), and the
National Carnival Bands Association (NCBA). In a
January 26th, 2017 interview on CNC’s The
Morning Brew, then NCC Chairman, Kenny
DeSilva revealed that in a 1997 Cabinet Note,
the agreement with the then government was
that these bodies would receive 100 percent
funding for five years, at which point they were
to be wholly self-sufficient.

Part of this Note stated that these bodies
were not subject to general audit, except and
only on the request of the Auditor General.
This commitment to self-sufficiency was
demonstrably not upheld and cultural interest
groups continued to receive and (to date) still
receive a significant portion of public funds,
with countless reports of “squandermania,”
debt, corruption, and the like. The current
Keith Rowley-led administration has since
ordered an audit into these bodies, with the
expectation that key performance indicators
will determine further funding, compared to a
target-free disbursement, including this year’s
$139 million NCC allocation.
Coupled with this systemic dependence
and inefficiency is the unfortunate lack of
understanding from successive governments
of the importance and potential of the creative
sectors. While there has been a recent increase
in focus with the introduction of initiatives like
MusicTT’s Live Music District (Phase 1 MarchJuly 2018), it is instructive to note that there
is no mention of the Arts/Cultural sectors
in the 2019 State Enterprises Investment
Programme—defined by areas of focus for
national development. The Creative/Cultural/
Entertainment sectors are, quite literally, not
listed as a priority in this document.
In spite of this, T&T remains a major cultural
and entertainment leader in the region. There
is no absence of talent, drive and ability; rather,
what exists is ad hoc opportunity. What is
needed is a cohesive, public inter-agency and
private stakeholder partnership with an earnest
view to a statistics-based, innovative approach
where the sector is treated as seriously as
others like finance or energy - “real” businesses
with qualified leaders and expectations to
produce measurable results. Trinbagonians are
passionate about and proud of our culture. If
the right opportunities to promote it became
available on national and global scales, the
possibilities would be limitless.
Nyssa is a Public Relations and Event Management
consultant and founder of PearTee Consulting Ltd..
She has worked with some of the biggest local, regional
and international brands and personalities, creating
content, executing events and developing branding and
marketing strategies.
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BALANCE FOR BETTER
AMCHAM T&T

BALANCE FOR BETTER

AMCHAM T&T's Annual Women's Leadership
AMCHAM
T&T's2019
Annual
Conference

Women's Leadership

O

n Friday, 13th March, 2019,
AMCHAM T&T hosted its
annual Women’s Leadership
Conference at the Hyatt
Regency Trinidad.

In a packed room and with an agenda
featuring amazing speakers, AMCHAM T&T’s
Women’s Leadership Conference created a
space for honest and meaningful discussion on
the expansive topic of gender parity.

WHY WOMEN?
According to the Global Gender Gap Report
2018, published by the World Economic Forum,
it may take over two hundred years to close the
economic gender gap at the current rate of
progress.
Data from the World Bank show that
globally, women’s labour force participation fell
from 51.3 percent of women in 1990 to 48.4
percent in 2018. Added to this, research by the
Organisation for Economic Co-operation and
Development (OECD) estimates that factors
stifling the economic potential of women cost
the global economy up to $12 trillion.

F

igures like these underscore the need
for AMCHAM T&T to host the
Leadership Conference. In celebration
of International Women’s Day, the
conference aims to highlight the
social, economic, cultural and political
achievement of women as well as the
challenges they face. The event provides an
opportunity to present and discuss tangible
and actionable solutions that can be
implemented by everyone in the business
community. AMCHAM T&T’s commitment to
include all genders in the discussion has gained

traction as shown by the increase in male
participation by 240% from last year to this.
This is a positive step in the right direction.

AN EVENT TO REMEMBER
Patricia Ghany, President of AMCHAM T&T,
opened the conference, delivering a profound
speech that highlighted the importance of the
event and AMCHAM T&T’s plans to be more
accountable in the area of gender parity.

“AMCHAM T&T continues to
ask these questions, because
we believe that equality is not
a female issue, but an issue of
fairness that happens to also
make good economic sense
and is a necessary element of
a progressive society.”
Patricia Ghany – AMCHAM
T&T’s Women Leadership
Conference 2019

W

ith the conference theme “Balance
for Better” there were two
overarching topics for the event.
Balance for better – A 360°
Perspective saw a feature address
by Minister of Trade and Industry, Senator the
Honourable Paula Goppee-Scoon. This was
followed by a presentation by Suzy Teele, Head
of Communications and Marketing, Advanced
Robotics for Manufacturing; who later joined
the panel discussion with Giselle Thompson,
Vice President Corporate Affairs, BP Trinidad &

Tobago; Thora Best H.B.M, Chair YTEPP; Stephen
Bagnarol, Senior Vice President & Managing
Director Scotiabank Trinidad & Tobago; and
Shamla Maharaj, Founder of AbNormal
Progress, Social Inclusion Consultant and Host
of TTT Morning Show segment "Unique Not
Different”.
The second topic – Taking Risks started the
afternoon session as Claire Fitzpatrick, Regional
President BP Trinidad and Tobago shared her
personal and professional challenges and
triumphs as she navigated her career. She later
joined the panel discussion with Rocio Medina
Bolivar, Country Representative, IDB; Gervase
Warner, President and Group CEO, Massy
Holdings; Hema Ramkissoon, Deputy Head of
News of CNC3, and Anya Ayoung Chee, fashion
designer, entrepreneur & advocate. Closing the
event was Roopa Unnikrishnan, Head Strategy
Harman, who gave a workshop outlining the
disciplines in her book “The Career Catapult”.
The afternoon ended with a cocktail reception
for networking.

SPECIAL THANKS TO OUR
SPONSORS:
BP TRINIDAD AND TOBAGO,
SCOTIABANK TRINIDAD
& TOBAGO, UNICOMER,
E-ZONE, PAN-AMERICAN
LIFE INSURANCE GROUP,
UNILEVER, UNITED AIRLINES,
ESAU OILFIELD SUPPLIES
LIMITED AND SOUTHERN
SALES SERVICES.
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OPPORTUNITIES THROUGH
SOCIAL INCLUSION
by Shamla Maharaj

T

Photo: ariel-pilotto/unsplash

rinidad and Tobago prides itself
on being an inclusive nation – a
rainbow country where every
creed and race find an equal
place. However, does this
inclusiveness extend beyond the creeds
and the races to those who are both
mentally and physically different?
Imagine becoming disabled, even
temporarily, or having a child or relative who
is disabled, immediately putting you or your
loved one in the most marginalised and
excluded group in the world (UNICIEF.com).
Answer these questions honestly with just yes
or no!
•

Is your company equipped to have you
back at work in the event you get injured
or become disabled?

•

Would it be cheaper to put in place the
necessary resources and accommodations
if one of your employees gets injured or
becomes disabled? Or do you think it
will be more effective to give an existing
employee double the work or even recruit
and re-train a new employee?

•

•

In a time where groups and civil society are
judging you based on your proactiveness
to adhere to social responsibility, wouldn’t
diversity and inclusion be beneficial to your
company both from a financial and social
standpoint? So, what are you going to do
about it?
If you were to become disabled, how
would you feel if you are no longer seen
as feasible although your competencies/
knowledge did not become disabled?
Being a top executive does not mean you
are immune to the above scenario.

Debra Ruh, founder of TechAccess and
advocate on using technology to help differently
able persons and increase inclusion, is famously
quoted for saying “The only disability is when
people cannot see human potential.”
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“The only disability is when people cannot see human
potential.” (Debra Ruh, founder of TechAccess)
PEOPLE IN T&T LIVING WITH
A DISABILITY
According to Dr. Alison Mead Richardson
(2018), 4.3% of Trinidad and Tobago’s total
1.3 million people are living with a disability
(55,900 persons), of whom, according to
the 2010 census, only 30% are economically
active, that is, are employed (16,770 persons).
Dr. Richardson went on to state that 4,851
persons rely on monthly invalidity pension and
over 20,000 persons over the age of 18 rely on
the disability assistance grant.
With your company starting the policy of
social inclusion, you are now going to alter the
organisational culture and the entire business
plan. The educational system, which only sees
approximately 20% of the total 4.3% of PWDs,
will be pressured to become more inclusive
because of your choice as a company to
diversify. This, in turn, will become a key in
human resource protocol in your business
culture. How much more productive could the
population now become?
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C

orporate inclusion through social
inclusion will position your company
as a market leader in Corporate
Social Responsibility, and will attract
a wider pool of opportunities
through stakeholders and clients. This will show
increasing Return on Investment (ROI) as you
can now cater for a wider spectrum amongst
your target market. According to Sophia Kerby
(2012), in a study done by Forbes in 2011 that
surveyed 321 large global enterprises with
annual revenue of at least $500 million, 85%
strongly agreed that diversity is crucial to
fostering innovation in the workplace. Social
Inclusion enhances creativity and innovation;
differing ideas and perspectives are taken into
consideration. This will not only give you a
competitive edge on the market side, but will
also improve your company's brand for
employability, positioning your company as a
business of CHOICE to clients/customers and
attracting high level competent and innovative
workers to your company when they see the
flexibility to flourish within your workforce.

How urgent is social inclusion for business?
Would diversity and inclusion help your
company achieve your goals?
ATTRACTION AND
RETENTION OF THE IDEAL
WORKFORCE
With a diversity and inclusion policy and
practices, your company would no longer be
limiting itself to a specific type of employee.
You would now be increasing your chances
of finding the best fit for the job. When
employees are given autonomy and see
themselves growing and developing in your
company, they will be motivated to perform
at their fullest potential and remain in the
company by choice wanting the best for your
business as well. This will benefit businesses
because:
•

Persons who are differently able often
make good, dependable employees, who
have often been found to perform on par
with non-disabled co-workers.

•

Represent an untapped source of
employees who have many skills and traits
that employers desire.

•

Have comparable to better attendance
records as compared to persons without
disabilities.

•

Represent an overlooked market segment.
Persons with disabilities and their families
and friends buy products, need services
and their value as customers is often
overlooked. Accessibility and disability
inclusive stores may mean gaining multiple
clients, not just the customer with a
disability.

With all this information let us ask
ourselves: How urgent is social inclusion for
business? Would diversity and inclusion help
your company achieve your goals?
Shamla Maharaj is the founder of AbNormal Progress,
Host of Unique Not Different, Co-author of an Amazon
Bestseller, International Keynote Speaker. She is a
strong business development professional with a BSc.,
MSc. and currently pursuing her MPhil/PhD in the
agribusiness/agrimarketing field.

If this has such a positive effect on businesses
imagine what it can do for the economy. With
more persons being productively engaged in
gainful employment and contributing to the
society.
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THE FUTURE OF WORK
by Dr. Jim Rodger

I

Photo: MNBB Studio,Asier Romero/Shutterstock

n much the same way that global
warming has become politicalised
and parameterised, job opportunities
of the future are subject to various
perspectives and individual interpretations: from a plethora of pundits
and gurus. This swami believes that it is
never too late to proactively adapt your
career behaviour and "future-proof" your
job.
The future of work revolves around a perfect
storm trifecta of qualifications, wrapped
in a conundrum of career exploration and
solved by an innovative triad of omnipotent,
omnificent and omnipresent future work
genies, i.e. robotics, big data analytics and
artificial intelligence (ROAIBDA).

ROAIBDA IN THE FINANCIAL
INDUSTRY
As an example, let’s peek at the successful
adaptation of these key ingredients by Black
Rock, in the financial industry. They have
embraced these three “Jinns of Opportunity”
for both their internal and external stakeholders.
In June 2018, Christopher Dhanraj, Director
and Head of iShares Investment Strategy at
Black Rock, stated that robotics and artificial
intelligence (AI) are “at the forefront of
technological advances that represent a
potential transformational “megatrend,” a new
industrial revolution.
These technologies are already rapidly
impacting many industries and occupations,
while in some sectors the change is just
beginning. Investors may want to consider
the long-term potential of these technological
breakthroughs.”
In a similar vein, Jody Kochansky, Black Rock's
Chief Engineer, on March 8, 2018, alluded to
the importance of big data analytics when
he stated that “As the world’s largest asset
manager, entrusted with $6.3 trillion of our
clients’ assets, we want to keep tapping into
artificial intelligence to help us improve the
financial wellbeing of the people we work for.
And while AI alone cannot solve all our financial
challenges, it is a critical tool that nearly every
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company—from asset managers to ride sharing
apps and the next startup in Silicon Valley—
should use to improve the world around us.”

CAREER EXPLORATION
BEHAVIOUR
Emerging evidence suggests that career
exploration behaviour may be an antecedent
of future work self. This, in turn, highlights the
important role of career adaptability in linking
the reciprocal relationship between future
work self and career exploration. At the risk
of alienating the status quo, and being forced
to abdicate my present (cushy) academic job,
I would advise those at risk, from coalminers
to journalists to professors, that their salvation
resides in their ability to “learn to code”.
• Learn to code in “R” so that future workers
can make sense of the patterns in data
needed for unstructured decision making.
• Embrace the allure of robotics so that their
exoskeletons can bring joy and ease of use
to the remote workplace.
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• Bathe in the guiding light of AI’s open
innovation within the framework of the
remotely controlled smart factory.
One thing is for sure: the job market has
changed in the last five years and we can expect
it to change in the very near future, i.e. yesterday.
Several behavioural factors will continue to
be identified as important qualifications that
include an effective communications strategy,
engagement with relevant stakeholders and
creating partnerships. These qualifications, in
concert with sincere career exploration and
the genie triad of skills, will reduce the risk
of losing out on job opportunities in the
future. By seizing these opportunities, today’s
workers will transition and prepare for growth
and expansion into these promising (ROAIBDA)
areas.
Dr. James Rodger, Professor of Management Information
Systems and Decision Sciences at Eberly College of
Business and Information Systems
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LIVELY DISCUSSIONS FOR THE FUTURE
NYPF 2019 – Closing and Award Ceremony
"Safer Schools … Towards a More Productive T&T"

F

or the first two months in 2019,
students and teachers from 17
secondary schools around the
country took part in the discussion
rounds and E-forum of this year’s
National Youth Productivity Forum.

schools of each perspective conducted a final
round where each team presented an opening
statement, followed by a lively discussion that
saw competitors adamantly putting forward
their views.

On Tuesday 12th March, AMCHAM T&T
hosted the Closing and Awards Ceremony of
this year’s NYPF in the Yara Auditorium of the
Arthur Lok Jack Global School of Business.

THE WINNERS OF THIS YEAR’S
DISCUSSION ROUNDS ARE AS
FOLLOWS:

Opening remarks were delivered by AMCHAM
T&T President Patricia Ghany, and President of
UTT Professor Sarim Al-Zubaidy, with General
Manager of First Citizens Investment Services
Ms. Sana Ragbir giving remarks on behalf of
dedicated title sponsor FCB. The engaging
feature address by Dr. Lovell Francis, Minister
of State in the Ministry of Education, was wellreceived by the audience of students, in true
lecturer style, they were given a brief lesson
on the history of the nation, culminating in his
point that our country’s greatest resource is
its people, especially students with whom the
future progress of the country resides.
This year, students discussed the 2019 theme
"Safer Schools … Towards a More Productive T&T",
with each school being asked to discuss the
topic through the lens of either Business,
Labour, Government or Civil Society in their
respective round. For the finals, the winning

•

ASJA Girls’ San Fernando –Government

•

Woodbrook Secondary School – Labour

•

Presentation College, Chaguanas – Civil
Society

•

Queen’s Royal College – Business

Guest speaker at this year’s closing
ceremony was Mr. Amilcar Sanatan,
an Instructor in the Department of
Geography at The University of West
Indies, St. Augustine Campus and a
TEDEx speaker.

Winners of the E-Forum component were
Ms. Aura Whittier of St. Joseph’s Convent –
Port of Spain and Ms. Antoinette Lewis of 1st
Tobago Air Scouts.
This year, there were four finalists for the
Project Component: San Juan South Secondary,
Tobago West Scout District, Woodbrook
Secondary, and Presentation College –
Chaguanas. While the judges had a challenging
time determining a winner, the first prize went
to Woodbrook Secondary School, no stranger
to success at this forum, due to the dedication
by their teacher Ms. Patricia Granderson.

HUGH HOWARD PRIZE
Judges indicated that there was one
student who stood out with her exceptional
performance and so, for 2019, the Hugh
Howard prize was awarded to Ms. Joeshel
Dann of Speyside High School, who gave an
impressive and inspiring monologue entitled
“Mother Trinidad.”
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TECH TECHNOLOGICAL
even
how
with
CEO

Indeed, technological disruption may
seem frightening. 88% of Fortune 500
companies from 1955 are no longer
part of the Fortune 500. Tech is today’s
biggest change agent. And the pace of
change is accelerating.
According to a Global Web Index
report, we spend an average of 2 h 22
min a day on social networking and
messaging platforms, with those in the
16 to 24 age group spending just over
three hours on social media.
A PwC study found that, in the
immediate future, business execs will
turn to artificial intelligence (AI) to
alleviate menial tasks, like paperwork
(82%), scheduling (79%), and timesheets
(78%).
And yet, according to SWC’s 2018 Tech
Insights Report, only 12% of businesses
have a clearly defined strategy for
enabling their people amidst incessant
change.

24

At AMCHAM T&T, we want to help our
members consider the challenges and
opportunities arising from the rapid ways
tech is changing the world. So, on Monday
18 March 2019 we held the first of a series
of TECH Talks at the Bungalow, powered
by Massy Technologies InfoComm. The
event was held in partnership with the
Indiana University of Pennsylvania (IUP),
ranked as one of the top universities
in the United States in the Wall Street
Journal/Times Higher Education College
2017 Ranking and selected for Money
magazine’s “Best College for Your Money
2018” listing.

to their highest levels of growth with the
organisation size ranging from a startup managing 35 people as COO, to the
general manager of a $250M, 230-person
international software division of the 8th
largest technology company in the world
at the time.

Serial entrepreneurs and husband and
wife team Suzy and Ted Teele delivered
an informal talk on Lessons Learned
Starting A Tech Company.

This power couple led engaging
discussions that were as relevant for
students planning careers in tech as they
were for CEOs looking for ways to ensure
that their companies are, at least in
part, tech companies. They demystified
some of the scarier aspects of tech
and participants left with a sense of
possibility, as well as ideas surrounding
how to harness the waves of change.

Suzy is the Head of Marketing and
Communications for Advanced Robotics
in Manufacturing (ARM), a national publicprivate partnership focused on advancing
robotics and workforce development to
grow U.S. manufacturing. Prior to joining
ARM, she was the COO of two technology
start-ups—SnapRetail (with her husband
Ted as CEO), and Matrix Solutions. She’s
led four organisations in executive roles
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Ted is the CEO of Touchtown, the
#1 provider of resident engagement
technology in the world and the winner
of the Carnegie Science Award for
“Innovation in Information Technology”.
He was also a finalist for “CEO of the
Year” as recognised by the Pittsburgh
Technology Council.

Look out for more AMCHAM T&T TECH Talks, coming
soon! For more information, contact Breanne Mc Ivor at
breannemcivor@amchamtt.com.

Illustration: freedesignfile/All-Free-Downloads

TALK

"T

he next decade will be
more disruptive for
customers
interact
brands,” warns Adobe
Shantanu Naraye.

DISRUPTION

AMCHAM T&T

WATER POLLUTION RULES
AMCHAM T&T Participates in
Public Consultation by the EMA

A

s a result of advocacy by AMCHAM T&T, the
Environmental Management Authority (EMA)
extended the public consultation period for the
revised Water Pollution Rules to April 12th, 2019. The
revisions of the Water Pollution Rules are expected
to come into effect by November 2019 and they prioritise
accountability regarding environmental laws and regulations.
To fulfil our mandate to members, we aim to influence policies and
legislation, ensure that our members are knowledgeable about changes
that will affect them and contribute to sustainable development.
By engaging our stakeholders with these objectives in mind, we can
positively impact the maintenance of a predictable business environment
that incentivizes good corporate conduct, increases competitiveness and
supports local, regional and international sustainable development goals.
AMCHAM T&T’s Health, Safety and the Environment (H.S.E.) Committee
met with the Environmental Management Authority’s Technical Manager
Wayne Rajkumar on February 28th to discuss the revisions. The committee
also hosted meetings with stakeholders that would face maximum
impact from the Water Pollution Rules such as from the Energy and
Petrochemical Sectors. Following the initial presentation by the EMA to
the H.S.E. Committee, the Environmental Sub-Committee met several
times to access and analyse the impact of the proposed implementation
of the rules.
From our analysis thus far, the principles behind the revised rules are
sound, but there are areas within the proposed regulation that have caused
great concern to our members. We will continue to compile feedback or
concerns surrounding the WPRs at a Consultation held on April 9th, 2019
at the Hilton Trinidad and Conference Centre. Representation from our
members and the public will inform our recommendations to the EMA on
how to improve the rules by successfully meeting the objectives laid out
by the regulations without damaging our environment, business climate
or decreasing competitiveness.

THE PPP
The AMCHAM T&T H.S.E. Committee supports the use of the Polluter
Pays Principle (PPP), which is a basic principle of international and
environmental laws, where the cost of pollution and pollution remediation
are paid for by those who caused the pollution in the first place. The

Presenters at AMCHAM T&T’s Consultation on the Water Pollution Act. In the
photograph: LR- Nirad Tewarie, CEO AMCHAM T&T; Hayden Romano, Managing
Director EMA; Varsha Ramharrack, GE Power and Head AMCHAM T&T’s Environmental
Sub Committee; Wayne Rajkumar, Manager Technical Services EMA; Malini Maharaj,
Economist UWI and Damien Glasglow NuIron and AMCHAM T&T H.S.E Committee/
P.L.E.A H.S.E Committee

regulations of the past meant that large industrial or petrochemical
polluters paid for the same permit as small cattle or pig farmers. A flat
fee system for water pollution permits has changed to consider such
factors as pollution profile, pollution load, sensitivity of the receiving
environment and toxicity level of the pollutant. It was a landmark Privy
Council decision in the case brought by local NGO Fishermen and Friends
of the Sea that set a precedent for the interpretation and application of
the Polluter Pays Principle (PPP).

CONCERNS COMMUNICATED TO THE EMA:
Some concerns collated through consultation that were included in
our correspondence to EMA are as follows:
•

First, the requirements of the new permit application form are
unclear and because it will supersede the source registration
form, perhaps a sample form devised by the EMA could be all the
clarification required.

•

Second, regarding fee structure, the question was raised as to
whether the monitoring fee was based on compliance visits, or if
testing results collected by other monitoring agencies would be used
to determine compliance.

•

Third, in some instances, definitions and benchmarks are not
clear, case in point, an explanation of what constitutes watershed
management or how development and implementation of a
Watershed Improvement Plan will address reducing pollutants is not
included in the Water Pollution Rules.

In business, one cannot ignore environmental realities and AMCHAM
T&T is committed to engaging in best practices that align with local
policies such as the National Environment Policy (NEP) and United Nations
Sustainable Development Goals Practices that work to the benefit of the
natural environment and stimulate long-term growth and sustainability.
Notwithstanding this, the implementation of protective or remediation
measures must be well thought-out and not necessarily burden or
disadvantage any group in society.
The proposed rules can be found on the EMA’s website.
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Focus on the Arts

NEW FIRE FESTIVAL
A Catalyst for Sustainable Development in the Caribbean

T

Photos: Joshua Cazoe

he pursuit of ecological sustainability demands that all
human enterprise conform to a new set of principles and
values, including innovativeness, creativity, environmental
adaptability, resourcefulness, honesty and integrity. So
says NEW FIRE Festival (NFF) founder and creative director
Gerry Williams, who is also a founding member of the nonprofit organisation Trinidad and Tobago Bridge Initiative (TTBI),
parent organisation of NFF.
In 2016, TTBI held the first edition of NFF, a transformational festival
which has been recognised by the Caribbean Tourism Organisation as a
sustainable tourism product. Unlike traditional music and arts festivals,
transformational festivals encourage guests to get involved in festival
activities, truly becoming participants instead of mere spectators.
Over three days, NFF guests of all ages are immersed in a new world,
experiencing a variety of activities, including workshops, demos and talks,
music, art, dance, food, craft, yoga, and overnight camping.
At its heart, NFF aims to inspire persons to live more ecologically
sustainable lives. The festival has implemented a zero waste policy since
year one where guests are not allowed to bring Styrofoam items, single
use plastics and other disposables to the event. Natural materials, such as
bamboo, are used to build structures, and waste materials, for example
pallets, are repurposed and upcycled. Volunteers gain practical experience
in sustainable waste management, and green enterprises, such as pallet
furniture making, have been sparked by NFF. Through the festival, TTBI
is able to achieve its mission of enabling sustainable development
by connecting people to each other, resources and transformational
opportunities. The festival creates an ever-evolving space for meaningful
engagement, discussions, learning and skill building.
So, can an immersive festival experience truly catalyse sustainable
development in the Caribbean? If we look at festivals around the
world, there have been immense benefits to their host territories, both
economically and intrinsically. In Scotland, for example, reports suggest
that Edinburgh's year-round festivals yield more than £250m in revenue
for the Scottish economy. NEW FIRE Festival is being developed to
generate similar benefits for the Caribbean: these include job creation
and niche market growth, the generation of opportunities for other
businesses and communities, and the bridging of geographic and other
underlying social divides.
In 2014, TTBI began the NEW FIRE monthly concert series to create
a space for non- mainstream progressive musicians. This was based on
the recognition that the creative sector holds tremendous potential for
economic transformation in the “global south”. THE NEW FIRE series was
sustained for two years before evolving into the NEW FIRE Festival. Along
this journey, TTBI has focused on developing partnerships across several
sectors, resulting in a robust group of public, private and civil entities
who continue to see the value in the organisation’s work and support
its vision.
The Inter-American Bank has been one such entity and returns as a
festival partner for the second year in 2019. The Bank fully supports the
26
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development of the Orange Economy, a term used to describe the
cultural and creative industries, which includes architecture, audiovisual
arts, digital services, fashion, graphic and industrial design, handicrafts,
music and software. According to the IDB,"...in 2015, it [The Orange
Economy] generated more than $124 billion in revenues and provided
jobs to more than 1.9 million people in the region".
With the support of its partners, collaborators, facilitators and
committed volunteers, NFF has quickly become a nexus which facilitates
meaningful engagement of members of diverse communities and
interest groups, educating and inspiring them to more ecologically
sustainable ways of living. The festival's growing audience includes
a large majority of young people who are already concerned about
the environment as well as those who are developing an awareness
of environmental issues. This year, NFF introduced its Green Business
Expo, which connected its audience to ecologically focused entities in
an engaging and dynamic atmosphere. The expo featured companies
focused on providing green products and services as well as agencies
who are essential to our national sustainable development agenda.
Exhibitors included the IDB Group, the Environmental Management
Authority (EMA) and the Coconut Growers Association (CGA) and many
others.
The NFF 2019 was held at Ortinola Estate in Maracas Valley, St. Joseph from April
12-14.
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AMCHAM T&T LEADERSHIP TRAINING

A

ccording
to
McKinsey,
"organizations have always
needed leaders who are good
at recognizing emerging
challenges and inspiring
organizational responses. That need is
intensifying today as leaders confront,
among other things, digitization, the
surging power of data as a competitive
weapon, and the ability of artificial
intelligence to automate the workplace
and enhance business performance."
AMCHAM T&T’s research certainly supports
these findings.
In 2018, we partnered with the Indiana
University of Pennsylvania (IUP) to conduct a
training needs survey in Trinidad and Tobago.
The most requested training areas were
managerial and leadership training. In 2019,
we are determined to fill this gap.

GREAT LEADERSHIP IS A
FAMOUSLY ELUSIVE TOPIC
In the Freakonomics podcast ‘What Does
a CEO Actually Do?’ an all-star guest list of
CEOs and leadership educators, including Mark
Zuckerberg, Richard Branson and Satya Nadella,
spent almost an hour discussing leadership and
came to the conclusion that, above all, great
leaders must be willing to learn constantly.
Enter Suzy and Ted Teele. Through their
years of leading high-growth companies, Ted
and Suzy have identified five keys to successful
leadership: Culture, Strategy, People, Growth
and Technology.
On Tuesday, 19th March, 2019, Suzy and
Ted delivered AMCHAM T&T’s first training
session Five Keys to Successful Leadership, held
in partnership with IUP.
Suzy is an IUP alumna and the Head of
Marketing and Communications for Advanced
Robotics in Manufacturing (ARM). She has

28

presented to and trained hundreds of
executives through her partnerships with IUP,
Carnegie Mellon University, the University of
Pittsburgh, The Pittsburgh Technology Council,
WELD and Execustar since 1995.
Ted is a Harvard graduate who has been
presenting to and teaching executives since
2001, working within regional programmes
at the University of Pittsburgh and Execustar.
He has also mentored start-ups and hundreds
of employees throughout his career. Ted is
currently the CEO of Touchtown, a 32-person
Oakmont, PA technology firm, which he
recently sold for fifteen times its valuation.

Five Keys to Successful Leadership, held
in the U.S. Embassy’s conference room, was
attended primarily by CEOs, senior managers
and middle managers. Participants left the
session buzzing with ideas.
AMCHAM T&T is delighted that the
session was a success and we look forward
to continuing to partner with IUP to meet the
needs of our members.
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“I am very pleased that
AMCHAM put on this session. It
helped me to revaluate my whole
organisation and see where
we are going and how we can
get there.” (Shazan Ali, CEO of TOSL
Engineering Limited)

“It was well done, well executed;
[there were] a lot of good
deliverables coming out in
terms of how we can develop
and improve ourselves and our
companies respectively.” {Brian
Ramatally, Managing Director of Caribbean
Analytical Services Limited,)

"I definitely have a lot of
information to take back to
my management team. We’re
going to review all five areas
to make sure that our culture,
our strategy and our people
all align in this ever-changing
environment.” (Giselle Roberts,

Category Manager at Oscar Francois Limited)

AACCLA UPDATE

AMCHAM T&T MEETS DALE EPPLER
AMCHAM T&T Holds Discussions with U.S. Deputy Assistant
Secretary of State for the Americas

A

high-level discussion between
United States Deputy Assistant
Secretary of State for the Western
Hemisphere Dale Eppler and CEO
of AMCHAM T&T Nirad Tewarie
took place at the Outlook for the Americas
Forum hosted by the Association of
American Chambers of Commerce of
Latin America and the Caribbean
(AACCLA) in February 2019.
One of the main issues discussed at the
meeting was the recent passage of the
Better Utilization of Investment Leading to
Development (BUILD) Act in October 2018 in
the United States through the U.S. International
Development Finance Corporation (USIDFC).
This discussion comes after AMCHAM T&T
wrote to Trinidad & Tobago’s Ambassador to
Washington Brig Gen (Ret ’d) Anthony PhillipsSpencer requesting that T&T lobby to have
this country included as an eligible recipient of
support under the BUILD ACT and through the
USIDFC. According to the Act:
Sec. 101. Statement of Policy: It is the policy
of the United States to facilitate market-based
private sector development and economic
growth in less developed countries through the
provision of credit, capital, and other financial
support.
Sec. 102. United States International
Development Finance Corporation. 102 (b)
PURPOSE.—The purpose of the corporation shall
be to mobilise and facilitate the participation
of private sector capital and skills in the
economic development of less developed
countries, as described in subsection (c), and
countries in transition from nonmarket to
market economies, in order to complement
the development assistance objectives, and
advance the foreign policy interests, of the
United States. In carrying out its purpose,
the corporation, utilising broad criteria, shall
take into account in its financing operations
the economic and financial soundness and
development objectives of projects for which
it provides support under title II.
30

Second from left: Dale Eppler, United States Deputy Assistant Secretary of State for
the Western Hemisphere and AMCHAM T&T board members Nirad Tewarie, Patricia
Ghany, Ravi Suryadevara and Nicholas Galt

What is AACCLA? AACCLA’s 23 American Chambers of Commerce
(AmChams) are independent, non-profit, business organizations
based in 28 countries in Latin America and the Caribbean. Their
primary objective is to promote trade and investment between
their countries and the United States. Collectively, AmChams
represent over 20,000 U.S. and local companies and executives
managing the bulk of U.S. investment in the region. As members
of AACCLA, AmChams are affiliated with the U.S. Chamber of
Commerce, the largest business federation in the world.
(www.aaccla.org)
AMCHAM T&T believes that there is need
to advocate for T&T’s inclusion in the Act.
Although T&T is not eligible because it is
classified as a high-income country, the socioeconomic realities and the levels of private
sector development in T&T do not support
this categorisation. Our exclusion will deny
this country access to capital that can assist
in our development. Furthermore, exclusion
can place T&T at an economic disadvantage to
other countries who will receive support.
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While there is much work to be done on
this, State Department officials indicated that
they are aware of the issue and are willing to
continue discussions on the matter.
The Outlook for the Americas Forum is an
annual event where CEOs and board members
of AmChams in the Western Hemisphere come
together to discuss pressing business and
economic issues affecting countries in the
Americas. AMCHAM T&T continues to show its
reach and impact across the region.

AMCHAM T&T

WOMEN: LEADING THROUGH ACTION
AMCHAM T&T Focuses on Increasing Women Leadership
We believe that mentoring makes a difference, especially for
women. We want the women in this programme to see the
possibilities that exist and believe without a shadow of doubt
that they are capable of being the best at whatever they set their
minds to both professionally and personally. Most importantly we
also want you to pay it forward.
(Patricia Ghany)

A

MCHAM T&T is taking tangible
steps to reduce gender
inequality in Trinidad & Tobago
and increase the representation
of female leadership at
executive and board levels.

GENDER PARITY - ELUSIVE
In Trinidad and Tobago, the figures related
to gender parity at the most senior levels
of business in T&T are not encouraging.
Although there is gender parity up to middle
management, at the C-suite level this ratio falls
to less than 25% female participation.
Internationally, the number of female CEOs
of Fortune 500 companies dwindles to 24
in 2018 from 32 in 2017, representing a 25
percent decrease.
AMCHAM T&T’s goal is to support and
encourage the business community to rectify
this imbalance. The chamber has also made
a conscious effort to put words into action by
ensuring diversity and inclusion on its Board of
Directors as well as offering programmes that
directly impact female leadership.

This programme is a testament to AMCHAM
T&T’s commitment to the professional
development and growth of female leaders
within T&T.

P

atricia Ghany, President of AMCHAM
T&T, noted the importance of the
programme as part of AMCHAM T&T’s
focus on promoting gender parity in
business. “We at AMCHAM T&T decided
that we needed to do more. Using the feedback
from the many women who attended our
annual Women’s Leadership Conference over
the years, we realised that one area that
needed to be addressed was the lack of
mentorship for women in business. We believe
that diversity and gender balance are integral
to innovation and economic growth. This
initiative is designed to facilitate mutually
beneficial relationships, enabling both parties
to be enriched professionally and personally,
invigorating their commitment to their
respective careers and allowing participants to

further develop their capacity as proficient
and effective leaders.
We believe that mentoring makes a
difference, especially for women. We want
the women in this programme to see the
possibilities that exist and believe without
a shadow of doubt that they are capable
of being the best at whatever they set their
minds to both professionally and personally.
Most importantly we also want you to pay it
forward.”
The idea for a mentorship programme
was conceptualised in 2017, and the pilot
began in 2018 with just six mentees. After
only one year the programme has grown,
with the 21 mentees being paired with
mentors in areas of Economics, Science,
Technology and Occupational Health and
Safety. OSH was added as part of AMCHAM
T&T’s commitment to positively contribute
to the field of HSE in Trinidad and Tobago
and the region.

PARTICIPANTS:
Tiffany Young | Plant Solutions Limited
Katiza Joseph, Charlene Sampath-Mohammed, Natalie Gomez-Phipps | TSTT
Danelle Dhaniram | TOSL Engineering

AMCHAM T&T AND IDB
PARTNER
One such programme is the Women in
Leadership Mentorship Programme which
AMCHAM T&T holds in partnership with the
Inter-American Development Bank (IDB). This
initiative, now in its second cycle, has twentyone female mentees from AMCHAM T&T
member companies paired with mentors from
AMCHAM T&T member companies and the IDB
professional network locally and in Washington
D.C.

Joanne Samsundar | Massy Energy
Shael Roopchand | Avasant T&T Consulting
Shenelle Olivieri | Risk Management Services
Shazara Khan, Rennitta Achan | Halliburton Trinidad
Candice De Sormeaux, Estelle Narine, Racquel Ballantyne | Scotiabank Trinidad & Tobago
Hema SonSon, Breanne Mc Ivor, Neerala Boodoo, Melissa Pierre, Aurelia Bruce, Francisca Hector
| AMCHAM T&T
Juliet Jaggernauth | RBC
Vashtie Bajnath | BP Trinidad & Tobago
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JOIN AMCHAM T&T TO ACCESS THE GATEWAY
TO SOUTH AMERICA - COLOMBIA

A potentially very attractive
market:
48,168,996 people
40.85% under 25 years
urban population: 80.8% of
total population
(CIA World Fact Book)

A

MCHAM T&T is inviting
companies to consider doing
business in Colombia. The
Republic of Colombia is the
fourth largest economy in Latin
America and has the third largest
population with approximately 49 million
inhabitants. Aided by major security
improvements and steady economic
growth in recent years, Colombia
continues to increase its commercial and
investment ties to the United States,
Europe, Asia, Latin America and CARICOM.
The 1994 CARICOM-Colombia trade
agreement, in force from January 1995, allows
CARICOM manufacturers to benefit from
preferential access to the Colombian market.
The stability and continuity of the Colombian

32

AMCHAM T&T LINKAGE Edition 1 / 2019

government policies and independence
of its economic bodies guarantee an ideal
environment for investing and trading with the
country. It is estimated that 16 million people
occupy the lowest income group in Colombia,
while the middle class has the fastest rate of
expansion. This growth of the country’s middle
class has been fuelled by increasing disposable
income and rising social spending by the
government.

T

here are five commercial hubs in the
country: Bogota, Medellin, Cali,
Barranquilla, and Cartagena. This year,
AACCLA’s Business Future of the
Americas (BFA) Conference will be
held from May 22-24 in Barranquilla. H.E. Iván
Duque Márquez, President of the Republic of
Colombia, will inaugurate the conference,

Business Opportunities:
According to a recent market survey by exporTT, Trinidad and Tobago
firms can benefit from exporting the following to Colombia:
Food and Beverages / Sauces and Condiments / Pasta / Cereals /
Snacks / Soaps / Beer and Malta / Soft Drinks

along with leadership from the ColombianAmerican Chamber of Commerce and AACCLA.
The BFA will bring together the leadership of
our 24 American Chambers of Commerce from
throughout the hemisphere to discuss key
challenges facing the region. The conference
will provide a high-level networking opportunity
amongst regional executives, international
business delegations, governmental authorities
and thought leaders. Additionally, it will focus

on the future of the Colombian and U.S.
bilateral relationship, regional integration, the
political realities in Latin America and the
Caribbean,
enhancing
economic
competitiveness, increasing transparency, and
fostering entrepreneurship.
A number of AMCHAM T&T executives will
be participating in the Business Future of
the Americas Conference (BFA). The Chamber

is inviting local companies to accompany
its delegation to the BFA with a view to
take advantage of networking with regional
governments and business officials and also
to participate in meetings with six potential
business partners, access to networking
lunches, the participants' database and twenty
Colombian companies.
For more information on the Business Future of the
Americas Conference please call the secretariat.

COLOMBIA – AT A GLANCE
POLITICAL OUTLOOK:
Historically, Colombia has maintained political stability, even in times
of international crisis. Colombian resilience is likely to continue since the
new government, led by President Ivan Duque, has proposed to work
with the opposition to bring stability to the country.
ECONOMIC OUTLOOK:
Colombian GDP is expected to grow at 3.3% in
2019 according to the Economic Commission for
Latin America and the Caribbean (ECLAC) and the
World Bank.
Economic growth projections for all of Latin
America and the Caribbean in 2019 are 1.8%
according to ECLAC, and 1.7% according to the
World Bank.
Additionally, according to ECLAC, Colombia’s
expected economic growth rate in 2019 is only
exceeded (in South America) by Paraguay (4.7%),
Bolivia (4.4%), and Peru (3.8%).
The Central Bank of Colombia (Banco de la
República) estimates the country’s economic growth
rate at 3.4% and an inflation rate at 3.2% in 2019.
The bank’s “Monthly Survey of Expectations of
Economic Analysts” foresees an inflation rate of 3.5%
and a 3.1% rate of growth of the GDP in 2019.
Essentially, President Ivan Duque’s term
represents economic continuity, renewed strict

fiscal management, investment attraction,
and creation of productivity incentives. Other
economic plans include stimulating innovation
and entrepreneurship, diversifying exports,
reducing obstacles for trade, and developing
industry and tourism.
Colombian exports in 2018 reached US$ 41,8
billion. This amount represents an increase of
10.4% compared to 2017 (US$ 37,8 billion) and
31.7% compared to 2016 (US$ 31,7 billion).
The United States was the main destination for
Colombian exports in 2018. Sales to this country
reached $ 10,6 billion. This amount represents
an increase of 0.6% compared to 2017 (US$ 10,5
billion) and 3.2% compared to 2016 (US$ 10,2
billion). The main group of products exported
to the USA were fuels and mineral oils. Exports
of these products reached US$ 5,8 billion,
presenting a positive variation of 5.9% compared
to 2017 (US$ 5,4 billion) and 5.4% compared to
2016 (US$ 5,5 billion).
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Trade

BRITAIN: BOTH FAMILIAR AND
SURPRISING

B

ritain, a country that cherishes tradition, also remains
an open, inclusive and outward facing partner. As a
great global trading nation, our security and prosperity
have always been bound to our fundamental values –
respect for human dignity, human rights, freedom,
democracy and equality, which bind us with partners around
the world.
These attributes are integral to the UK’s position as a global leader
in some of the world’s fastest growing and innovative sectors, including
creative, advanced engineering, defence and security, food and drink,
and retails. Our business-friendly environment attracts investment
around the world, resulting in the UK being the second largest exporter
of commercial services in the world. When you think of successful British
business people – from the likes of Jo Malone CBE and Sir Richard Branson
– they share common traits: creativity, innovation and passion.

UK & T&T TRADE
The UK’s developing business environment presents an opportunity
for the country to extend its global role: facing out to the world even
34
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more so than it has done in the past. New opportunities exist to deepen
the already strong trading relationships with its Commonwealth partners,
including the Caribbean. Trinidad and Tobago remains a strong trading
partner, even in areas that may not immediately come to mind – like
fashion, with total trade in goods and services (exports plus imports) of
£328 million by September 2018.

NON-TRADITIONAL TRADE PARTNER
Of course, there are traditional exports, like engineering, defence
and security. However, the UK’s fashion industry is dynamic. From street
style to haute couture, some of the most iconic brands in contemporary
fashion hail from the UK. The industry was worth £29.7bn in 2016 and
currently supports 850,000 jobs. Designers such as Stella McCartney,
Vivienne Westwood and Paul Smith have made fashion one of the UK’s
biggest export successes, topping £11.3bn in 2017. With over 200 years
of expertise, British tailors epitomise quality and elegance.
In addition to the commercial aspect, a key element of the UK’s
outward facing partnerships is the ability to export expertise and services
(£92million: Sept 2018), including the creative sector. Andrew Ramroop

Photos courtesy British High Commission

ANDREW RAMROOP OBE
Andrew Ramroop, a Trinidad and Tobago-born
tailoring mastermind, is now the sole owner of
Maurice Sedwell in the UK. His career spans over
5 decades, having owned the iconic tailoring house
for over 30 years. He has founded the Savile Row
Academy and was the first Savile Row tailor to be
awarded by Her Majesty the Queen as an Officer of
the Most Excellent Order of the British Empire (OBE).
Andrew, who grew up in Tunapuna and ventured
to the UK on his own, demonstrates the strong ties
between the UK and this country. He worked his way
up the ranks to own one of the UK’s best-known
names in bespoke tailoring. To date, Maurice Sedwell
Ultra Bespoke Tailors has made bespoke suits for
customers in 60 countries and exports 75% (2018) of
its hand-made suits outside the European Union.

has made this clear as the Savile Row Academy invests in the education of
local Trinidad and Tobago tailors through a partnership, first established
in March 2018, between the Trinidad and Tobago Fashion Company
Limited (FashionTT), Trinidad and Tobago Creative Industries Company
Limited (CreativeTT), and the MIC Institute of Technology (MIC-IT). This
sort of relationship is exactly the partnership that the UK welcomes and
encourages across the Caribbean and wider Commonwealth.

There are many opportunities for continued collaboration, through
traditional exporting and importing, but also through more creative
mechanisms, like idea and information sharing. The message is clear –
the UK continues to be diverse, warm and welcoming. We continue to
thrive on the exchange of goods, ideas and people.
POLITICAL AND ECONOMIC TEAM, BRITISH HIGH COMMISSION
GeneralEnquiries.ptofs@fco.gov.uk
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AMCHAM ON THE INSIDE
AS "THE PATHWAY TO THE AMERICAS",
SOME OF AMCHAM T&T’S SERVICES ARE LISTED BELOW:

Did you know?

One-on-One Appointments

AMCHAM T&T Organsing Your Event

Our strong mix of formidable local and
international member companies, strong
networking links, close association with the
U.S. Embassy and alliances with the Association
of American Chambers of Commerce in
Latin America and The Caribbean (AACCLA)
all ensure rapid access to what you need
to compete effectively both in local and
overseas markets. We can therefore secure
for members strategic information on doing
business in a particular country as well as
set up introductions to the right business
organisations or companies in the U.S. and
throughout the western hemisphere.

Through our local and international
connections as well as the international
AMCHAM network, AMCHAM T&T can arrange
one-on-one appointments for companies
who are seeking to expand their business in
Trinidad and Tobago and the Americas.

(Event must be trade or business-related)
AMCHAM T&T can arrange the logistics of
your event, all arrangements including sending
out invitations via email or otherwise, and
special invitation to ministers / diplomatic
corps, following up for responses, coordination
of logistics at venue before and after function.

AMCHAM T&T
Facilitation

U.S.

Business

Visa

You are eligible to use this facility for renewal
of visas from the U.S. Embassy for business.
In addition, when the automated visa
appointment services areas are ‘backlogged’,
AMCHAM T&T may facilitate expedited visa
appointments for business travel and training
for company personnel. This is available at no
cost to the employees of member companies.
AMCHAM T&T Introductions
You may already be in contact with a company
with whom you would like to do business or
make an alliance. AMCHAM T&T will send a
letter of introduction for member companies,
which will include details such as the length
of time your company has been a member of
AMCHAM T&T and your company’s involvement
with Chamber activities etc. AMCHAM T&T will
encourage the setting up of a meeting for you
to promote your products and services, but will
not endorse an individual company product
or service, as we represent several competing
companies in any one industry.

AMCHAM T&T Executive Info Session
Launching a new product or service? AMCHAM
T&T’s InfoSessions are an excellent way of
niche marketing to the decision makers of
our 280 member companies, as well as to
the wider business community. AMCHAM T&T
will be responsible for sending out notices of
the session to our members and the wider
business community, registration, organising
the room and refreshments as well as any
other administrative duties that may arise.
Incoming & Outgoing Trade Missions
Information is available upon request.
AMCHAM T&T Monthly Meetings
You will receive notices of our Monthly
Meetings. AMCHAM T&T business is usually the
first item on the agenda, followed by a guest
speaker and a discussion session. Occasionally
these meetings may take the form of a
Luncheon or Dinner. This may be the case
if there is a special event or an important
overseas visitor. Your company may also
choose to become the corporate associate
of a particular meeting for a sponsorship fee.

Join an AMCHAM T&T Committee!
•

Chamber Experience and Imaging (CEI)
Committee

•

Digital Transformation Committee

•

Health, Safety and Environmental (HSE)
Committee

•

Legislative Committee

•

Trade and Investment Committee

•

Security Committee

•

Transparency, Accountability and
Governance Committee

Please contact us if you are interested in
participating in any committee.
All AMCHAM T&T's financial members are
encouraged to have representation on the
committees in order to voice their issues and
to provide feedback for the lobbying effort
of the AMCHAM T&T’s Board of Directors.
Committee meetings are another forum where
members can share invaluable experiences
and information with each other. To join a
committee, please contact The AMCHAM T&T
Secretariat Tel: (868) 622 4466/0340

AMCHAM T&T Board Room Rental
AMCHAM T&T’s conference room is available
for meetings, training sessions and board
meetings. Send the particular details
regarding meeting needs in terms of seating,
catering, equipment, etc. and we will arrange
it for you.

Please note that some of
AMCHAM T&T services & products
carry a nominal fee.

